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Know someone who could benefit from WCR membership?
Invite them to your next meeting!
Once they are there, they can't help but feel the s ynergy of our fabulous organization!
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Let's see more
of this in 2010!




~ 1+
H*
*= 0o T
N~
-
™~
N~ ~ 3
# ~
. ™M H [7-9
VvV ~
(@) « ¥ H* * 2
- (( #
o * H* ** T+ @
& * % S
[a} & ¥ * 3
By ) T
o * ¥
= <
@) © . - * a @
| + ® #* X
* H*

Women's Counci

uncl W Get Ready.
REALTORs

$$ # #

3

#

$# 39%)

/
.8’



Woners Cundlof ~ aliiem e
REALTORs G

# H 3
Sl s s » # 5 #4 7
: # ( Fress v
* * $)
L #L( s © - :
6)5 # ) # o ; "
#OH) H# # #( 37
( - )
(- , ) ( # 4E # $': D
- # 6% 2 %5 5 &)
. 4 # # $ (% # 7
#H6J $ ) 6,9 / O>p
$ # # : e
. 4 ) # # # $ # # #
. ) # $ (# # $
y# o # # R ’
# $ 3 # ( ) © °
( ) 8 )( )
2 # $ $ 03 U '
3 # $ # ¥
Yy I $ # # 2 $4 * # 7
k)2 # # (
( ! $ ) ) %
( ) 4 $ ( #
)
. 4 0 #Oo#H#HT
. 5 # # #
($*) 4
$# ( 5 ! #S i ¥
) #( #E#2 )
- 5 7 "6 $ # 3 #5T
bo B s 9 ' 2.8 K (
s & N 40 # )) 5 7
(s s # ¢ 3 $:%$. Q2 Q
# Q $ # )
) ! " _ $ ($# *4;A8L
S #H # # # 7 |
#4 () ¥ # ° -
# #) " $ )
#( % $ ) ) ¥
#( # # 3 <# % &
# ( #
0 5 ) #% ( =)
) #




Women's Cowndlsf - alifel®y Ready.
REALTORS ECIC D C* C @

Women's Counci 6RS Get Ready.

e $
% %& $
( ()*
%
( $
, "8 % Nl
g 0 $(
N g
1
1
2345 6, 7 '$8"814
# 918" $
0 6 8
(
$

% $



Wonens Coundlef Get Ready.
REALTORS ECIC D C C 1

CCC 0 o ) e

Photos Courtesy of Lawrence Cohen, RE Real Estatedgazine




Women's Councilof Get Ready.
REALTORs

EC1C D C' C

The WCR New Rules of Real Estate Trends Technology and Social Media Summit aretleeship Skills training Day, held in Chica
March 18-2% was a powerhouse of fresh information to take ymusiness to higher heights of success.

This Power packed summit started off with a oneldzgdership Skills Training geared at positionimgwen to maximize their potential
for influence in basic leadership skills.
These sessions were facilitated by:

Faith Reid, Decatur GAPreparing to Lead”
Margret Roberts, Rochester New Yofkleeting and Time Management”
Elizabeth Mendenhall, Columbia Missouif,ositioning for Success”
Becky Hill, Houston Texa$ Speaking and Presentation Skills”

Dustin Luther challenged us @ocial Media Marketing and how to be engaged with it.

The buzz around the industry is in using socialoeks to market our business. But which social neks should we be active in? With
many to choose from which is the best place togomur efforts? These networks serve differentesglyou have to find the ones that
work for you. Here are 3 main reasons you may wafcus your marketing efforts on social netwogksites:

Traffic - Social networks have become the single biggastcsoof traffic (even larger than most search egg)in

Relevance-Your best leads come when people refer their dseio your business. This is the best way to réaase elusive leads
“friends of friends”

Credibility - People are now using social networks to researafessionals and look to their friends to detesriredibility of profession

als.

The first “ah-ha” moment for most people who finttsess in marketing through online social netwiskbat there’s almost no differen
between online and offline networking. In both isef$ there’s usually a set of “community rules” amiile you may not follow them, yo
must be careful to not be seen as a social ouMAsit’'s appropriate to do or say in one marketigttjrsy (like an ad campaign) often
makes no sense in another (like a professionalorkimg event).

Using Facebookto market, you want to separate your businesdrtif@ your personal life by creating a free businesge. People will
become fans of your business instead of friend®of There are many benefits to having fans instéddends including:

Number of connections: No limit to the number afgaf your business (Facebook limits your perspnafile to 5000 friends)
Messaging: You can message/email as often as yati wacebook limits how many personal friends yan email at once
Newsfeed Integration: Unlike a Facebook Group, ysiatus updates show up in your fans “newsfeeds iBhextremely useful because

when you give status updates your fans will see gontent. If it peaks their interest and they Easmments or watch your video, Fac
book will start displaying your content to theiiefnds. In other words if you write interesting ufeda Facebook will help that informatio

spread to some of the most relevant people onl#mep “friends of fans” To grow you community oadebook start writing short, regu

lar, informative updates that jumpstart interestingversations.
LinkedIn is the ultimate social networking for the professil networker. If you can calculate the valueadtenew person in your
sphere of influence then LinkedIn is a great sawélvork for you.
Give and receive recommendations: By recommendinergrofessionals you help to gain professionadlitility in the system
Take part in other LinkedIn groups: like-mindedfessionals’ network and share links, advice, nemésstories.
Become an Authority: Use the message boards ofotheask and answer questions. The best answerargable to give the
higher your authority will become on the system godr rank increases.

Marketing withTwitter : Tap into a conversation at any time you wantg&oerate business on twitter you must be soctzat. If you

like organizing local events, raising money fooedl non-profit, engaging in banter with other pssfionals, then twitter is a great socia

network for you to build a referral base that candsyou clients in to the future.

Finding the social network for you Being a “real” person in the ‘real world” withterests that go beyond real estate, you engage wi
people in a meaningful way. The same goes whengamgavithin social networks. Whether offline or lafk, if all you do is talk about

your great listings, you can be pretty sure thaipfeeare going taoneyou out. Instead, engage people in a way that stddeam find value

in connecting with you. Your influence will grow tegmely fast in an online environment. As youruefhce within your community
grows, you will also build a referral network whican pay dividends well into the future.

Economic Forecast:At Women'’s Council’s recent technology summit ini€ago, NAR’s Chief Economist Lawrence Yun provided

update on the U.S. economy, along with a mostlytipesorecast for 2010. Go to the WCR homepagswiv.wcr.orgfor a link to his
article.
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April 28 ™ & 29™, 2010
Cobb Women’s Council of REALTORS®
presents
Certifled REO Specialist Course

Cathy McDaniel, Instructor
2008 Educator of the Year - GREEA
American Real Estate University

2 Day, 12 Hours CE!!

Topics covered: Overview of the BPO format and the job description of an REO listing agent
Listing and marketing instructions required by an R EO client in managing their asset/property
Working with buyers interested in purchasing an REO property
Financing REO properties and technology associated with REO

Location: Cobb Assoc. of Realtors® (CAR)
444 Manget Street, Suite 100
Marietta GA 30060
770-422-3900
Class being promptly at 9:30 to 4:30 pm
Sponsors: AmeriStar Mortgage, Bill Hall
Telfair Brokers, Mary Helyn Hagin (Lunch)

Cost: Normally $199
Cobb WCR Members: FREE
GA WCR Members: $25
Non WCR Members: $75
Make a reservation (required, no later than April 2 3rd):
Cheryl Lenney at cjlenney@bellsouth.net
Mail Check to: 2171 Palmyra Drive

Marietta GA 30067
Payable to: Cobb WCR
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The Savannah Women'’s Council chapter startedhidfyear with a 3 hour CE course by Amy Chorewp- A
proximately 90 people attended and the consensaghaa this was one of the best classes held bywhmen’s
Council. In February Lt. Col. Jose Aguilar formider Army Air Field came to get us up to date vitie goings
on at HAAF. We learned that the army installatizars the top installation in the army in 2009.

In March, we heard from Amy Kilpatrick of Nspiredhe is also the regional director of BNI andisinterna-
tional speaker on the subject of networking fackate. Women'’s Council members are among therstatork-
ers in the Real Estate Industry and learned ablotitasharpening our skills.

Other great events are planned throughout the ameé it will be our pleasure to report these to yehen they
happen.
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Deadline to submit articles and pictures for the ne xt quarterly newsletter is June 22, 2010
to be published by July 2, 2010. (Articles should be written about news, activities and

events in April, May, and June _.) Articles and photos not submitted prior to the deadline
may not be able to be published due to deadline con  straints. Please send all articles and
photos to the newsletter editor, Elaine Carpenter, at negeorgiarealestate@gmail.com

Please adhere to the deadline to ensure timely uplo ading of the newsletter.
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I
0# If you are interested in joining WCR as a
((a&21"( REALTOR®, REALTOR®-Associate or Af-
3 4 filiate Member, please visit our website @
www.georgiawcr.org, go to “About Us” and
click on Local Chapter Officers. Once you
1 have decided which chapter you are inter-
ested in joining, you may contact the VP of
5 Membership for that chapter. If you have
((16761()) any questions, please feel free to contact
/  38%4 any of the state officers listed to the left.
9
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((1;6)1(:)% We are a network of suc-
< 3 4 cessful REALTORS®

empowering women to
exercise their potential as
entrepreneurs and indus-

-, try leaders.
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